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Abstract: One of the priority areas for the development of the economy of the agrarian regions of
Uzbekistan is the diversification strategy, which involves the addition of traditional sectors of
specialization (grain farming, cattle breeding, sheep breeding) with new industries. Tourism is currently
one of the promising industries. Agritourism occupies a special place in the system of the modern world
tourist market. Today it is considered to be one of the leading and actively developing sectors of the
tourism market.

The article presents the essence of the agro-tourism product, agro-tourism services, supply and demand
of the agro-tourism market. The method of a sociological survey for assessing the conjuncture of the
agro-tourism market and its state has been studied.

Keywords: Agritourism, agrotourism product, agrotourism services, demand and supply of agrotourism
services, a social survey of the agrotourism market assessment.

Introduction

The need to solve urgent problems in the national market of tourist services is related to the state of its
development: insufficient level of supply, on the one hand, and low solvent demand in the domestic
market, on the other; relatively high prices and low quality for these services.

At the present stage of agrarian reforms in Uzbekistan, the territorial-sectoral concept of the development
of agro-economy is being replaced by a new socially and innovation-oriented development model. The
basis of this strategy is the establishment of integrated relationships between agriculture, the social sphere
of the village, and other related industries, such as harvesting, processing of agricultural products, etc.,
which ensure the sustainable development of the region.

In this regard, the question is raised about the interaction of the agricultural and tourist markets, which
would not only help to establish agricultural production, increase the income of the villagers, ensure their
employment in rural areas, but also solve the problem of the ever-growing demand for new tourist
services. Such interaction gives rise to a completely new kind of tourist service - agro-tourist service, and,
as a result, a new agro-tourist market.

The developing agro-tourist market should be characterized by an optimal combination of “price-quality”
parameters, and a tourist flow of vacationers while fully maintaining the volume of traditional tourist
services. In addition, a new range of services is being formed in the agro-tourism business, such as health
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and fitness programs, fishing and hunting tours, environmental services, sports and entertainment routes,
etc. with its regional and intersectoral specificity.

In international practice, the agro-tourist market was formed, first of all, as a means of marketing
agricultural products to tourists during the threatening crisis of overproduction. As a result, each national
agritourism market has some unique features, which were later called models.

Currently, agrotourism is successfully developing in many countries of the world, including European
ones. The most famous of them include Italy, Germany, Austria, Switzerland, France, Spain, and a
number of others. In Europe, agricultural tourism received public recognition in the second half of the last
century.

It is known that agrotourism abroad has gone through several stages in its development from a small
family business in the countryside (stage 1) to luxurious rural hotels with 5 stars (stage Il) and specialized
tourist villages (stage I11) [9]. It is assumed that agrotourism in the next fifteen years will also develop in
stages. However, along with the development of the first two stages, it is expedient to plan and the third is
the creation of regional agro-tourist complexes. Then the investment in such projects should take place on
a parity administrative basis, including through the creation of an appropriate state structure, similar to
those that have already been created in several countries [3].

Today, the demand for tourism services has changed the very concept of rural tourism in Europe, which
ceases to be a side activity for many entrepreneurs and becomes the main one. The World Tourism
Organization has defined agro-tourism as one of the promising sectors of the leisure industry, which not
only allows vacationers to spend time in picturesque and ecologically clean corners of the countryside but
also offers agricultural formations and rural residents a real development alternative [1]. For most
countries, the development of the tourism industry has become one of the priority areas of economic
activity.

The global agritourism market is estimated to grow at an annualized rate of almost 2% to US$4.33 billion
during the forecast period 2022-2027. “YoY growth rate (YoY) in 2022 is estimated at 0.2%” by the end
of 2027[11].

It is known that agrotourism is a new direction in Uzbekistan, and its initial stage of formation began with
the attention of our state to the development of tourism in rural areas. The announcement of 2009 as the
"Year of Rural Development and Prosperity”, 2013 as the "Year of Prosperous Living" in our country,
and the adoption of the "Prosperous Village" program in 2018 create great opportunities for the
development of tourism in rural areas.

Using these opportunities, agrotourism is developing in the suburbs of Samarkand and the foothills. This,
in turn, creates the basis for the increasing flow of tourists (domestic tourism), as well as the formation of
an additional source of income for the local population. The advantage of this direction over other types
of tourism is that it does not require large investments and, based on the available opportunities,
encourages farmers - farms, small business entities, and families to actively engage in this business and
create new jobs.

For agrotourism to become a rapidly developing, highly organized, and profitable branch of the modern
tourism industry, it is necessary to study the available reserves in the regions. Therefore, it is appropriate
to determine the state and level of development of rural areas. According to statistical data, there are more
than 80 rural settlements within 14 municipal districts in the Samarkand region.

The existence of stratification between the living standards and incomes of urban and rural residents
causes the rural population to migrate to urban areas. The fact that most of the rural population is engaged
in agriculture does not allow them to expand economic relations and move from the production sector to
the service sector. Despite this, the majority of rural citizens are engaged in the production and delivery of
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ecologically clean food products such as dairy and meat products, vegetables, fruits, and berries, working
in sectors such as agricultural production, farming, and animal husbandry.

In the modern world, the use of ecologically clean products in the diet is becoming more and more
important. Because in the conditions of strong competition, enterprises are using more artificial and
chemical agents, preservatives, and stabilizers in the production of food products, producing cheaper and
more competitive products. This, in turn, harms the quality of food of the population. According to
scientists, this factor has a greater impact on the population of the capital, metropolis, and large cities.
And less for rural people, because the products they consume are environmentally friendly and safe.

In such conditions, the direction of agrotourism is considered one of the promising directions for the
development of rural areas, it helps the development of tourist destinations and leads to the formation of a
new type of activity in rural areas.

Based on the above points, we can emphasize that eco-friendly products are important for tourists
vacationing in rural areas of Samarkand.

Therefore, we conducted a SWOT analysis to study the conditions for the development of agrotourism in
rural areas and the potential of tourist resources. In the course of this analysis, opportunities and threats,
strengths and weaknesses affecting and hindering the development of agrotourism in the regions were
studied. The main results are presented in Table 3.

Table 1. SWOT analysis of agrotourism development conditions in the Samarkand region

Strengths Weaknesses
> presence of unique natural objects in the regions | > risk of contamination of natural areas by
of the region (Kattakurgan reservoir, Zarafshan unorganized tourists;
reserve, Urgut, Ohalik, Nurabad mountains); » non-existence of a regulatory framework for
> Preserved traditions and culture of the peoples of the development of agro-tourism in the
Samarkand (national ceremonies, holidays, region;
traditions); » lack of information supply to the villagers
> presence of objects of religious significance, Al- about the prospects of agrotourism
Bukhari mausoleum, shrine of Hazrat David, etc.); development;

> highly developed agriculture in the region (cattle
breeding, farming);

» The Samarkand region takes the leading place
among the regions in terms of the combination of
low level of impact on nature and high activity of
environmental protection.

weak image of regions in the tourism
market;
Weakness of state support in the
development of agrotourism
poor quality of the rural housing fund,;
barriers to communication between local
residents and tourists;
Opportunities Threats
» provision of additional services to agro-tourists competition of agrotourism centers in
(horseback riding and hiking, fishing, hunting, neighboring regions;
collecting wild plants, excursions, etc.); » higher tariffs in air and rail transport;
» creation of agro-tourism sector contributes to the
concept of sustainable development;
» the possibility of implementing international
projects with neighboring regions;

vVV VYV VY

A\

A set of goods and services in terms of transport, accommodation, and catering services necessary to
satisfy the needs of a tourist during his stay in rural areas is called an agro-tourism product. To describe
the nature of the agro-tourist product more broadly, we present its structural structure (Figure 1).
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Agrotourism product

Agrotourism services Goods
General Special General Special
Main: Main: Main: Main:
transportation; participation in souvenir; hunting weapon;
eating; agricultural activities; map; fishing equipment;
location; harvest; others. food;
others - others others
Additional Additional:
tionat. . tourist inventories; -
currency exchange; Add|t|c_)na_1l (tours): tourist equipment; Additional:
rental of equipment; fishing; others _household and
excursion; hunting; agricultural machinery;
others horseback riding; clothing;
picking medicinal container;
plants; others.
others

Figure 1. The structure of the constituent elements of the agrotourism product

The mechanism of the market conjuncture is formed based on the law of demand and supply, which
ensures the market balance in the interaction between the following factors: price, demand, and supply.

Demand for agrotourism services is an ideal need and a real possibility of purchasing a certain amount of
services by the buyer. Demand and consumption are not the same, they differ qualitatively and
quantitatively and may not coincide with each other in terms of time and space. Demand functions as a
stage of reproduction in the form of market category and exchange of services.

And the offer of agrotourism services is the ideal readiness and real possibility of providing certain
services to the market by producers. Supply, like demand, is inconsistent across time and space. Because
each agrotourism product must first be produced or processed, and only then put on the market.

We conducted an "online™ sociological survey in the Samarkand city and regional districts in January-
March 2022 in cooperation with the General Directorate of Tourism of the Samarkand region to study the
demand for agrotourism services among its residents to determine the state of the agrotourism market
situation in the Samarkand region.

I. Demand for agrotourism services

It is known that the main consumers of the demand for agro-tourism services are considered to be urban
residents, including students, workers, intellectuals, pensioners, and other professionals. 300 respondents
(208 of them men and 92 women) took part in the survey. 77% of the respondents who took part in the
sociological survey noted that they have information about agrotourism and that this direction will occupy
a significant place in the tourism industry of our republic in the future. According to the age structure of
the respondents, 19-25-year-olds (29%) and 36-45-year-olds (28%) stated that it is desirable to develop
agrotourism in rural areas. But respondents aged 26-35 (7%) had a passive attitude towards the need to
develop agrotourism. The intelligent part of the population and those engaged in manual labor (80.0%)
favored the desirability of agrotourism development in rural areas. According to the results of a
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sociological survey, the majority of vacationers said that they like to spend their vacations in mountain
areas (33% of respondents) and water bodies (38% of respondents).

40%

30%
20%
10%

0%

00, 12%

3% - I
|

Around the city In mountainous In water bodies In the parks
areas

mMen % = Women % Both genders %o

Figure 2. Places where the respondents expressed a desire to relax

Therefore, in our opinion, based on the demand of agrotourism consumers, it is appropriate to strengthen
agrotourism services, namely "guest houses", camping, motels, accommodation, catering, and excursion
services, near the mountainous regions and water bodies of the region. Such opportunities are available in
Kushrabat, Urgut, and Akdarya regions. It is better in Jambay and Nurabad districts. It is important to
consider these opportunities in the concepts of socio-economic development of district administrations.

The demand for agrotourism services is mainly formed in the form of "family" or "community". We can
see this from the results of the conducted survey. 39.0% of the respondents admitted that they like to relax
"with my family"”, and 61.0% liked to relax in a group "with friends, acquaintances™ (Table 2). From this,
we can conclude that touristic companies should take into account the above feature when organizing
agrotourism services.

Table 2. Travel composition of respondents

Answers Respondents
Men Women Both genders
Alone - - -
Me, with my child - - -
with my family 27% 12% 39%
with friends/acquaintances 42% 19% 61%
With an organized tour group - - -

Respondents asked, "have you heard about the agrotourism direction of tourism?" - 77% of them said
"yes", 23% said "no". This, in turn, means that the residents of the city are aware of this direction of
tourism and that agrotourism occupies an important place in the economy of the region. The results of this
question are shown in Figure 3 below.

Both genders 0%

Women

0% 10% 20% 30% 40% 50% 60% 70% 80%

m No mYes

Figure 3. Answers to the question "*Have you heard of agrotourism™?
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In our opinion, agrotourism is not only a direction of tourism, but it serves to provide employment to rural
residents, improve lifestyle and quality, continuously improve the professional skills and qualifications of
labor resources, and restore people's mental and physical health. In the questionnaire, "How does
agrotourism benefit people?" - the answer of the respondents to the question was as follows: 10.0% -
"helps to improve human health", 16.0% "helps to increase working capacity", 27.0% "ensures closeness
between man and nature”, 31, 0% answered that it "allows consuming ecologically clean and cheap
products”, 13.0% answered that it "allows getting acquainted with another culture, tradition, and
customs.™ The results of the question are presented in Table 3.

Table 3. Answers to the question ""How does agrotourism benefit people?*'

Answers Respondents
Men Women | Both genders

helps improve human health 7% 3% 10%

help to increase work ability 10% 6% 16%

provides closeness between man and nature 17% 10% 27%

_prowdes an opportunity to consume 26% 504 31%
environmentally friendly and cheap products

p(owdes an opportunity to get acquainted 20 6% 13%

with other cultures, traditions and customs
I don't think this field is very lucrative 3% - 3%

"Which of the agrotourism services do you like?" - to the question, their answers were as follows: 32.0% -
"eat organically pure products”, 33.0% - "poultry, animals, fishing"”, 23.0% - "ride a horse", 3.0%
answered "participation in the cultivation and harvesting of agricultural products”, 3.0% "participation in
the process of caring for domestic animals™ and 6.0% "participation in the process of processing
agricultural products”. This situation indicates that consumers of agrotourism services mainly focus on
active recreation. So, based on the demand for agrotourism, it is appropriate for tourist companies to offer
their services. The results of the question are presented in Table 4.

Table 4. Answers to the question “which of the agrotourism services do you like”?

Answers Respondents
Men Women | Both genders
eating organically pure products 23% 9% 32%
poultry, animal, fishing 30% 3% 33%
riding a horse 10% 13% 23%
participation in growing and harvesting agricultural products - 3% 3%
participation in the process of caring for pets 3% - 3%
participation in the processing of agricultural products
(processing of poultry and livestock products, canning of 3% 3% 6%
fruits and vegetables, etc.)

The price of the package of agrotourism services plays an important role in the formation of the demand
for agrotourism services. "Which of the prices of agro-tourist services (1-day tour package) is best for
you?" the answers to the question were as follows: those who said from 100 thousand to 150 thousand
soums - 73.0%, those who said from 150 thousand to 200 thousand soums - 19.0%, and those who said
more than 200 thousand soums - 8.0%. It can be concluded from the answers that it is appropriate to form
and recommend tour packages that satisfy consumers. The response results are shown in Figure 4.
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Figure 4. Answers to the question “which price of agrotourism services
(1-day tour package) is best for you”

Offer of agrotourism services

Providers of agrotourism services are mainly residents of regional districts, and they include farmers,
farmers (private farms), entrepreneurs, and other professionals. 390 respondents (337 of them men and 53
women) took part in the survey. According to the results of the sociological survey, we can see that the
number of entities offering tourist services (153 respondents) is high (45%) in the Akdarya, Samarkand,
Taylak, Urgut districts of the region. In Bulungur, Jambay, Pastdargam, Kattakurgan, Payarik, Kushrabat
districts, the number of tourist service providers is relatively small (131 respondents), they make up 39%
of tourist service providers at the regional level. In Ishtikhan, Nurabad, Narpay, and Pakhtachi districts,
the participation of respondents in offering tourist services is low, it’s 16% of the total indicator of the
region or 53 people.

High level
Low level (Akdarya,
(Ishtikhan Samarkand,
]?l;?;;;ﬁ Taylak,
: T )
Pakhtachi)16% Urgut) 45%
(53 (153
respondents) respondents)
Payarik,
Kushrabat)

399% (131
respondents)

m High level (Akdarya, Samarkand, Taylak, Urgut) - 31-45 respondents
from each district participated
Middle level (Bulungur, Jambay, Pastdargam, Kattakugan, Payarik,
Kushrabat) - 20-30 respondents from each district participated

Figure 5. Participation weight of entities offering agrotourism services by region

According to the results of the sociological survey, to increase the offer of agro-tourism services, it is
necessary to develop and implement special programs for the expansion of agro-tourism services in the
districts of Kushrabat, Ishtikhan, Nurabad, which have high agro-tourism potential of the region.

According to the age structure of the respondents, 18-30-year-olds (32%), 31-49-year-olds (51%), and 50-
60-year-old respondents (17%) participated in the survey. According to the results of the sociological
survey, 37% of the respondents are farmers, 9% are farmers (private auxiliary farms), 31% are
entrepreneurs, and 23% are people from other professions was emphasized.
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Table 5. Have you heard about agrotourism (or rural tourism, agrarian tourism), which is one of
the directions of tourism?

Respondents
Answers Men Women Both genders
% % %
Yes 69% 10% 79%
No 17% 3% 21%
Total 86% 14% 100%

In the survey, "How do you think the development of agrotourism will benefit the economy of the
region?" - the answer of the respondents to the question was as follows: 34.0% "Contributes to the
development of tourism", 22.0% "Employs in the village", 21.0% - "Increases the income of the
population™, 14.0% "The village reduces migration in their territories”, 9.0% answered, "I don't think this
field is very useful”. The results of the question are presented in Figure 6.

Contributes to the development of tourism $4%

Provides employment in the countryside 22%
Increases the income of the population 21%

. - - 0,
Reduces migration in rural areas 4%

%

1 don't think this field is very useful

0% 5% 10% 15% 20% 25% 30% 35%

Figure 6. How do you think the development of agrotourism will benefit the economy of the region?

In our opinion, agrotourism contributes not only to the development of the tourism industry or to the
increase of employment and income of the population, but it also serves to increase the efficiency of
agricultural production, the formation of new innovative ideas, and experience in economic entities. 82%
of the respondents who took part in the sociological survey expressed their desire to engage in
agrotourism activities and said that they can offer the following types of agrotourism services: 39.0% -
"provide a guest house", 17.0% - "arrange a meal with pure ecological products”, 10.0% - "I will ensure
participation in the process of growing agricultural products”, 10.0% - "I will ensure participation in the
process of home care”, 8.0% - "I will participate in the process of processing agricultural products"
provide", 7.0% answered "l organize horse riding" and 4.0% answered, "l organize fishing" (Table 6).
This situation indicates that a large part of the offer of agro-tourism services is made up of basic services
(56%), that is, accommodation and catering services. Therefore, based on the offer of agrotourism
services, it is appropriate for regional (local) management bodies and official organizations to take
appropriate measures for the effective organization of agrotourism.

Table 6. If you were engaged in this activity, which of the agritourism services would you provide?

Answers Respondents
Men Women | Both genders
| provide a "guest house". 37% 2% 39%
I will arrange meals with pure organic products 14% 3% 17%
I organize fishing 4% 4%
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I will organize a horse ride 7% 7%

I pfowde participation in _the process of growing 806 204 10%
agricultural products (during the harvest season).

| provide participation Ip?r ;Zi é)trsocessmg of agricultural 504 4% 8%

| provide participation |rr]1 Otlt;;zerg?rlntenance process of the 70 30 10%

Other services 4% 4%

According to the results of the sociological survey conducted above, it can be concluded that there is a
demand for agro-tourism services in the region. As a result, it should correspond to the conditions of the
main directions that ensure the transition to the sustainable development trajectory of the Samarkand
region, the conditions of economic processes that allow for improving the living standards and quality of
the population, as well as to preserve and protect the ecology of the region.

Conclusion

In the long term, agritourism in Uzbekistan should turn into a full-fledged and developed sub-cluster,
deeply integrated into both the regional tourism cluster and the international one. Most of the subjects of
the region will come out of the shadows and will work legally, providing guests with a variety of tourism
services, high-quality products at a reasonable price. Regional and local authorities will actively support
rural tourism initiatives and create a favorable business climate (friendly legislation, support programs,
and promotions).

The strategic goal of the socio-economic policy for the development of the territory is to ensure an
increase in the level and quality of life of the people living on it. The achievement of this strategic goal is
ensured by the main goal and objectives of the state policy in the field of agritourism. The main goal of
the policy is to create a modern, highly efficient, competitive, and profitable agro-tourism subcluster in
the region based on the effective use of available resources in rural areas, subject to their conservation,
conservation, and reproduction, as well as attracting maximum additional resources from the environment
external to the subcluster.

To improve the situation, rural tourism entities also need to provide the following support:

» to develop a brand and corporate identity for “Agritourism of the Region” and use it in all activities to
promote the subcluster of agritourism outside the region and in the domestic market;

» organize public regional competitions aimed at popularizing rural tourism, in particular, holding new
authentic event events;

» provide information support for the development of agritourism through the holding and financing of
PR events (exhibitions, presentations, test tours, promotions, event events), the release of advertising
printing products, the inclusion of information about rural guest houses and "green routes™ in regional
tourist catalogs, the creation specialized sites offering services in the field of rural tourism, etc.;

> to promote the competent dissemination of information about agritourism services via the Internet
using regional, national and international tourism information resources.
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